I am an independent online business owner writing to report potentially misleading & unfair bad business practices related to eBay’s Promoted Listings (PL) advertising program, specifically significant attribution changes set to take effect on January 13, 2026.
https://www.valueaddedresource.net/ebay-promoted-listings-ad-attribution-us-canada-2026/
PL General allows sellers to advertise items across eBay & pay a fee of 2-100% of the total amount (including item price, shipping, & sales tax) when the item sells.
Per eBay’s recent update, the definition of “attribution” will dramatically expand for these ads in January. https://pages.ebay.com/sell/pl/attribution.html
“eBay will report an Attributed sale from a general campaign when a buyer purchases the same item that was featured in the ad that was clicked on by any buyer in the most recent 30 days.”
“The ad fee is charged when a buyer purchases the promoted item from a general ad that any buyer clicked on in the most recent 30 days. The item must be promoted at the time of click & the time of sale.”
That means a sale will be counted as “attributed” to an ad & incur fees if *any* person clicked on the ad within 30 days, even if the actual purchaser never saw the ad, causing sellers to be charged extra fees for sales not directly influenced by any paid promotion.
eBay continues to call PL General a “cost per sale” or “cost per acquisition” offering despite the fact the new model will no longer fit within standard industry definitions for those terms.
For example, HubSpot defines “cost per acquisition” as a pricing where “brands pay for each successful acquisition generated by their ad campaigns, such as sales or form submissions.” https://blog.hubspot.com/marketing/cost-per-acquisition
But with eBay’s new model, the click on an ad does not have to be made by the actual buyer or “acquire” a sale for the fee to apply.
Multi-quantity listings are hit hardest - all it takes is a single click by one person on an ad & every sale from that listing for the next 30 days will have the ad fee attached.
Many sellers believe these changes obscure the true impact of advertising spend, inflate seller costs unfairly, & are not adequately reported or justified to participants.
Seller feedback in forums & industry blogs shows a large spike in attributed sales under similar policies recently launched in Europe, with reports of an increase from 30-40% of sales being labeled as “promoted” to 90%+ overnight with no significant increase in sales or ROI.
https://www.valueaddedresource.net/ebay-promoted-listings-ads-rising-costs-disappointing-returns/
My business currently averages $ in annual sales through eBay with about % of those attributed to Promoted Listing, resulting in ~ $ in ad fees per year.
With the new policy, I estimate X% of my sales will be attributed & I will pay eBay ~ $xxxxx.xx more per year in ad fees, with no additional benefit or value added.
I respectfully request the FTC investigate eBay’s new ad fee model for possible unfair & deceptive business practices as well as whether it aligns with industry standards & principles of transparent digital advertising.
I am prepared to provide supporting documentation including:
· eBay’s policies & announcements about the 2026 changes
· Seller data showing fee impacts before & after policy implementation
· Public comments & eBay forum threads demonstrating widespread seller concern
Thank you for your attention to this matter.
